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Letter of Recommendation

December 15, 2023

Dear ACP Judges:

I am pleased to write this letter of recommendation for Mason Turner for ACP’s 2023 Best Advertising Representative.
Mason has been a member of our team for more than a year, and quickly positioned himself as a team leader on the
account management side of our student media advertising agency, Gold Media Group.

During his first semester on staff, Mason’s work ethic, creative ideas and customer service skills drew attention from the
rest of the team. Mason was given a pretty bad list of “C” accounts. You know the kind - customers who haven’t run in
years, never run, or may only do so a couple times a year. Mason wasn’t making any money, but was happy to continue
practicing his skills. He never took the rejections personally, and instead demonstrated what successful account managers
should do – he kept going back to clients that said “No” and he kept digging for NEW clients. 

If Mason was uncomfortable with cold-calling he never showed it. Other account managers saw this quality in him and was
immediately called upon for help.  Mason would happily volunteer to go on team calls with other representatives who were
struggling to get client meetings or to close accounts. His assistance helped the other account representatives build their
confidence levels. After doing so, he would be back in the office researching and developing ideas for his clients and
others. 

Going into the fall of 2023, our program shifted towards new revenue growth, and focused on aggressive sales goals.
These new goals focused on digital sales as we faced the challenge of cutting print products. Mason was given an
opportunity to take on larger, existing clients and but also assigned the challenge to find new business to make up for the
print revenue losses his territory would be facing.  

This is where Mason truly shined. Mason identified new cannabis businesses coming into the community that would have
a large potential for return. Mason identified 3 major clients for growth, and met with them to conduct needs analysis,
develop bundles and campaign concepts. He was able to bring in new business from these clients and increase his
revenue by more than 128% from the previous year, booking more than $44,000 in sales. No small feat in today’s college
media market. 

Central Michigan Life truly has been better this year and exceeded its sales goals because of having Mason on our team.
He demonstrates the possibility of what each territory COULD BE with the right focus and perseverance. And  he is
selfless in helping others strive for the same success. Mason Turner has earned the recognition for ACP’s 2023 Best
Advertising Representative. He demonstrates all the qualities of an outstanding account manager and leader. It is my
honor to nominate him.

Thank you for your consideration.

Sincerely,

Kathleen Simon

Kathleen Simon
Assistant Director, CMU Student Media

436 MOORE HALL, CENTRAL MICHIGAN UNIVERSITY
WWW.CM-LIFE.COM



Mason Turner Cover Letter

Dear ACP Judges,

I appreciate your time and consideration for Best Sale Representative. My name is Mason Turner, and I
am honored to represent our great team at Central Michigan Life, the student media company at
Central Michigan University. Thank you for letting me share my journey that led me to my position as a
CM Life account representative. The lessons and experiences that I’ve learned from my time here so
far are irreplaceable.

I have always been jealous of people who know what they want to do after college. A clear-cut path to
the finish line and a nice paying job waiting for them at the end. My journey into advertising has not
been that well defined. Last fall, I was approached by a previous advertising manager of CM Life, and
he asked if I wanted to learn about Gold Student Media Group at CM Life. Saying yes to that question
has given me the best real-world experiences I could’ve hoped for. It has shown me a career path that
utilizes my skills of communication while also giving me a creative outlet. 

Over the course of the last year, I have developed many skills I otherwise would have never learned in
a classroom environment. Approaching and talking with clients is often the most intimidating part of
being an account representative for new hires – and I was no exception. Although now, it has become
the part of my job I am most comfortable in. I have learned how to ask the right questions to get the
answers I’m looking for. It's probably an overused saying but the importance of the 80/20 rule – client
speaking 80% and you speak 20% of the time – cannot be overstated. When in client meetings, it’s
important to have a clear and measurable goal that you can quantify at the end of your conversation. 

From the first meeting to developing a client’s creative strategy is where I thrive the best. I have learned
not only to ask the right questions to understand the client’s perspective but to also lean on the right
teammates to assist you in bringing the clients strategy to life. So often, good ideas will die when you
try to work it to death without talking about it out loud. Good ideas come from looking at things through
your team members perspective and watching the final products and strategy build as an offshoot of the
original pitch. 

One of my best skills is my aptitude for leadership. People sometimes confuse leadership for being
overbearing but a good leader should amplify everyone else’s skills. Being available to answer
questions, accompany people in client meetings, and help with creative direction are all things that
make me a good account representative. Knowing that the advertising and news team count on me to
be my best keeps me motivated, even on days that it would be easy to coast. 

The world of sales can be challenging for many reasons. You are in a constant battle with yourself to be
persistent in fighting for an account, without coming off as pestering. For these reasons and more,
keeping your motivation is a key to success. I stay motivated by putting myself in the shoes of the
client. These businesses put their trust in us to amplify their message; as account managers we need to
create a balance to do this to the best of our ability.
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Another way I stay motivated is by keeping the client involved throughout the entire process. Working
side by side with them keeps us both accountable in developing their campaign. Building relationships
helps me understand what their goals are while also helping me develop their voice. Creating a unique
voice for each individual business is a daunting task but it is the best way to cut through all the other
clutter in the market. Keeping all these things in mind helps me stay on task and work ahead of due
dates. 

In the world of advertising and sales, success stories are often measured by how much you sold or how
big the client was that you landed. While I have been able to be a part of developing large bundles and
presenting to important clients, my biggest success comes in another form. Assisting in the
development and eventual implementation of our Cannabis Newsletter has been the most rewarding
and tangible success. This process showed me all the different channels that need to come together in
order to make something like this happen. Working with our editorial team to create stories, our visual
team to make graphics, and of course approach cannabis companies around the area to advertise
within the newsletter. 

The cannabis industry has been booming across the country and the state of Michigan is no different. It
seems that a new dispensary opens its doors every other week. This boom of the upcoming industry
created an interesting opportunity that no other college or news organization has tackled. Due to state
regulations and internal university policies, we had to think of out of the box ways to advertise for them.
Creating the newsletter allowed us to work within the age requirements of the state and build a
newsletter base outside of the University control. With the newsletter, cannabis businesses can sponsor
custom stories, advertise exclusive deals, and participate in our Baked Chips podcast. This work
around allows us to approach business that we otherwise wouldn’t have been able to tap into and offer
them something exciting. 

A specific success story from my time at CM Life so far was landing two new dispensaries that have
recently opened. When in meetings with clients who aren’t familiar with CM Life, one of the first things I
do is walk them though all our multimedia offerings. From there we work together to craft a bundle that
meets all their specific needs. By virtue of the similar nature of their businesses, many people would fall
into the trap of making the same bundle twice. But I was able to see how different their messages are.
With a combined value of more than $15,000 these two clients are now also in talks to join the cannabis
newsletter in the spring semester. 

The lessons and experiences gained from working at CM Life have given me an understanding of what
next steps I want to take after college. While working at an internship at an advertising agency over the
summer, I realized many of the things they were teaching me were lessons I have already been
exposed to through my experience at CM Life. An important lesson I have learned is in order for a
campaign to be effective, a client’s message needs to be consistent through all channels. After setting a
clear goal with the client, you need to work with a team to make sure that message is coherent from
every angle.



Mason Turner Cover Letter

Another lesson I can be apply to my next job is diligence. The world of sales is certainly not for everyone,
hearing the word no can be very discouraging. However, when you take it on the chin and finally hear the
word yes, this job can be extremely rewarding. Working with purpose and diligence has given me a
competitive edge which will set me apart from other people. The takeaways from working with CM Life are
irreplaceable and certainly will help me as a enter the workforce.

Thank you again for your consideration for Best Sales Representative. It is a very humbling experience going
up against so many other talented student media professionals, so I appreciate your time reading through my
journey. 

Sincerely,

Mason Turner

Mason Turner
Account Team Manager 
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Resume



CM Life Account Manager
Job Description

Office Tasks
Be present for designated office hours and monitor potential cold calls in order to bring in new business.
Develop assessment reports to help other account strategists learn about past advertising patterns of
their clients.
Develop individualized advertisements and campaigns that can be pitched to clients to meet their
specific goals.
Schedule advertisements of multiple sizes and rates into different mediums and platforms.
Organize and structure client reports and revenue earned to the Advertising Managers.

Team Meetings
Account Managers must attend a weekly team meeting with their Advertising Manager, Assistant Manager
and other Account Managers on their team. At this meeting we go over many topics including: Reviewing
new offerings that are to be sold to clients, giving updates to the advertising manager on recent earned
revenue, practicing teamwork through team building exercises, discussing sales techniques and
strategizing ways to bring in clients, developing creative campaigns to enhance our clients message, and
bringing awareness to office housekeeping items.

Sales Meetings
At the end of the week the entire advertising staff has an office update to talk specific goals and objectives.
This allows everyone to talk about situations as a whole and discuss advertisements sold for future
publications or special sections. Other talking points include:

Coordinating upcoming promotions and events from the Street Squad, Editorial Team, and Social
Media Team.
Presenting research on current trends and advertising related news.
Situations related to advertising art and design.
Practicing sales techniques through simulated client meetings.
Celebrate successes for the week. Each person shares "Good News and Gratitude".

Client Tasks
Pitch campaigns to businesses in Mount Pleasant and the greater mid-Michigan area.
Meet with clients regularly to discuss their goals for upcoming advertising and how we can cut through
the clutter with their message.
Review advertisements within their bundles, insuring nothing gets glossed over. If the client didn’t run,
discuss future opportunities.
Maintain healthy client relationships with attentive customer service.
Work closely with clients on specific artwork changes and gain approval for publication.
Help clients promote events and solve certain problems related to their business with effective
advertising strategies.



Goals and Results October
2022 - December 2023

Going into this year, we knew that some of our accounts would be cutting back on running with us. For
Soaring Eagle it was because we switch our amount of print runs. As for the CMU Departments, they
wouldn’t have as much money to allocate to advertising because of budget cuts. This made it imperative for
us to go out and find new clients. 

During the fall semester I was able to increase my total sales 128%. I was able to do this by getting United
Apartments to regain some of their advertising budget and adding the two new cannabis companies. When
joining the team as an Account Manager I thought by biggest strength was my creative ability. Although I am
starting to realize my biggest asset is my way I’m able to connect with the client. 

Ever since COVID, CM Life has been trying to grow the account list to be like it once was. Our great team
this year has already surpassed our year goal halfway through the school year. I am so proud of the work
that we have done so far and I hope to continue to grow to be where we once were. 



United Apartments 2023
Campaign

During the fall semester of
2023, we created a pumpkin
carving contest to engage
with the audience on social
media platforms. 

Once I was promoted to Account Team Manager,
I was giving the responsibility of handling one of
our biggest clients, United Apartments. 

The bundle package for United is quite extensive
and their advertisements run on multiple
platforms including social media, print, digital, and
out of home. This means I need to stay up to date
with their schedule as to not miss any dates.

For their social media, I have helped create
audience engaging campaigns such as the
Pumpkin Carving Contest, Free Fridays, and
Leasing Parties. These type of posts almost
always see the most engagement and ROI.

Throughout the semester I also need to be in
close contact with United to know what properties
are open for leasing. I then create individualized
posts for each property to encourage people to
look at openings.

Aside from social, I also collaborated with our in
house creative team to make a bus shelter
design. Because of United’s extensive list of
properties, we wanted to emphasize how many
steps and bus stops people are from campus. 

United has been very pleased with the work that
we have done for them this year and reiterates
their appreciation at our biweekly meetings. 

Central Michigan’s Campus
has many bus shelters, which
we design ads for. we created
a bus shelter ad that spans
multiple panels and created a
social campaign to go along
with it. 



High Society / The Woods
2023 Campaign

With the boom of the cannabis industry across
Michigan, Mount Pleasant has seen the opening
of many new dispensaries within the past year.

Both High Society and The Woods have stores
around our state and recently opened their doors
to CMU students and locals alike. 

While the bundles for the two businesses have
many similar elements, it’s important to listen to
their individual message and overall theme. 

After multiple meeting with their marking team
and our design team we were able to come up
with two bus shelters that highlight each of their
unique voices. 

With both bundles having a combined value of
more than $15,000, there is still much more work
to be done for these two new clients.

For High Society, I was able to pitch and sell
them our Campus Cash Gold Card. This special
section advertisement allows the client to insert
exclusive deals and highlight reasons why people
should stop in their store. 

The Woods choose to run advertisement on our
website to create buzz for their grand opening.
For their campaign our team kept some of the
messaging ambiguous which gives them an
interesting voice in such an oversaturated market. 



Fall Semester 2023    
Housing Fair

At Central Michigan Life, we have an extensive
list of apartment complex clients. For this reason,
we hold a housing fair each semester to show
students all the options they have in town. 

For the Fall 2023 Housing Fair the theme was
Barbie Dream House. We have found that when
our Housing Fair’s have exciting themes like this,
we have an increase in engagement.

On social media leading up to the event, we
created posts inspired by the movie and toys. 

As part of the campaign, we also took to the
streets to get more people aware of the upcoming
fair who didn’t see our posts on social media. We
created a life sized Barbie box and brought it to
multiple locations on campus.

We then encouraged people to take pictures in
the box, follow us on instagram, and post the
picture on their story. If they did all three things
they would be entered in to win a giveaway.

This campaign was very successful because of
the way we disguised the advertisements in the
form of a giveaway. While it was a great
opportunity for students to get a little extra cash, it
also made them post our event on their stories. A
win-win!

It was very interesting to think of out of the box
ways to get people interested in our event -- no
pun intended. 

As we moved the box around
campus, we created social
media videos to build
awareness. There was also
multiple people who stopped
us to ask questions... and
plenty of weird looks.



Awards and Recognition 
Each month our team gives our individual awards in various categories based on performance goals, and
overall contribution to the team effort. October turned out to be a very productive month for the office, it was
also when we were able to land the two new cannabis dispensaries in town. These awards are very special
to me being I know how hard everyone else on our team works.


